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POWER AUDIENCE

- POWER Agenturen: u.a. Jung v. Matt,
Ogilvy, LBI, MediaCom, Plan.net, PUBLICIS

POWER Brands: Amazon, Douglas,
Lufthansa, Sony, Warner

- POWER People: YOU!



POWER PODIUM

- Sten Franke, ethority
« Prof. Dr. Klemens Skibicki, Brain Injection

- Wolf Hingst, Deine Tierwelt

. Stefan Zilch, MySpace

- Linda Biertz, Nestlé Purina

. Prof. Dr. Ralf Schengber, DsaF



Engagement?

. (Case Net-A-Porter.com: Designermode Shop,
134 MIO $ Umsatz und 16 MIO $ pretax profits

- Modemagazin als Engagement Plattform
- Permanente Wertquelle: Relevanter Content

- Jederzeit Interaktionsmoglichkeiten und
Nutzen auch Uber Kaufprozess hinaus!



NET-A-PORTER.COM SEARCH

WHAT'S NEW DESIGMERS BOUTIQUES CLOTHING LIMGERIE AGSE ACCESSORIES MAGAZIME YIDEC

STYLE REPORT
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JONATHAN
SAUNDERS
Show-stop to
maximum effect in
Jonathan Saunders’
electrifying color
palette and sryle-
sharpening mosaic

12 ERICKSON
BEAMON

The boho-inspired
earrings and

= MATTHEW
" WILLIAMSON
= Famed for his

signature use of vibrant color,
Matthew Williamson is the

rints. er i ATt
PSHGP T go-to for statement-making necklaces will lend
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modern elegance.
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NET-A-PORTER.COM

WHAT'S MEW DESIGMERS BOUTIQUES CLOTHING LINGERIE

STYLETIP
Balance dramatic
puffed-up lines with
pin-thin pants and

SEARCH

ACCESSORIES MAGAZINE YIDEC

SHOES

THE BOLDSHOULDER

“¢A bold shoulder
makes your WAIST
and hips look
SLIMMER for
added sex appeal 99

JESS CARTNER-MORLEY, FASHION GETTHE LOOK

Diresz by
Roksanda llincic
SHOP MOW »

vertiginous heels.

HIGH IMPACT

All herald the high impact shoulder! It s
a refined take on the iconic '80s power
pad, and key to one-step figure flattery.
SHOPIT »

EDITOR, THE GUARDIAM

=

BTYLETIP
Partner printed or
embellished styles
with understated
accessories.
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Engagement?

. Beispiel Google: Services statt ,Push”
- Kein Image erzeugen, Image leben!

E-Mail Kalender Text & Tabellen Fotos Beader Sites Web Mehr »

GOLi}g[e [ Machrichten durchsuchen ” Web durchsuchen
Mai

E-Mail erstellen [ Archiv ] [ Spam melden ] [ Ldschen ] Weitere Aktionen... * | Stan

Posteingang (4138) 7|  schultheiss, Frank WG: pdfs zur korrektur - Von: HP
Markert ¥¢ O Schultheiss, Frank WG: Mark Voxx feat MC Grace -
ﬁ O Schultheiss, Frank WG: Pressemitteilung: Wirtschal
Alle Nachrichten [l Schultheiss, Frank (34) FW: Top-Angebote Startseite/Sit
Spam (27 [ Schultheiss, Frank WG: 15V Newsletter - Vaon: MNews|
Papierkorb [ Schultheiss, Frank WG: Terminbestitigung dmexcc
Kontakte [l Schultheiss, Frank WG: W90986714 Auftragsbestiti



Klassik vs. Engagement

o Interaktionsoptionen
Bedurfnis erzeugen

Push Pull value
. On demand
Branding Image Wert .
ercquelie
Werbebotschaft . | .
, ntegration
Display

Q-



FOR MANAGERS | FOR EDUCATORS FOR CORPORATE BUYERS HARVARD BUSINESS R

" HARVARD
&BUSINESS N -

PUBLISHING

SHOP HARVARDBUSINESS.0RG

« Back o Search Resulis 10 Must-Read Articles from HBR. Collection - Only $29.95

HEBS PRESS BOOK

Marketing in the Groundswell

by Charlene Li, Josh Bernoff
200 pages. Publication date: Jun 08, 2009. Prod. # 13291-HBK-ENG

"Since Groundswell was published in April of 2008, two things have happened: The global
economy has gone into the dumper; and at the same time, marketers have fallen in love
with social technologies.” So states author Josh Bernoff in his introduction to Marketing in
the Groundswell, which offers wital information that everyone involved in marketing or in
communicating with customers’ needs to know. The book includes three core chapters

from the original bestseller that focus on market researc.._Read More »

Articles »  BooksiChapt

Email a link to this page
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CHARLEXE LI
Mol BERNGIT

marketing in the
groungswell

U

Interessante
Publikationen



FOR EDUCATORS FOR CORPORATE BUYERS HARVARD BUSINESS R

HARVARD
BUSINESS

PUBLISHING

HBS PRESS BOOK

Marketing in the (

by Charlene Li, Josh Bernoff
200 pages. Publication date: Jun 08, .

“Since Groundswell was published i
economy has gone into the dumper
with social technologies " So states
the Groundswell, which offers vital it
communicating with customers’ ne¢

from the original bestseller that focu

es» Books/Chapt
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JOAH BERNOITY

ENGAGE =

grou

Forvemoml by Dhon Thagiseodt, comuthor of the international bestseller Wikinomics

DENISE SHIFFMAN

Copyrmited Material

Interessante
Publikationen



OPE

KELLY MOONEY

.+ NITA ROLLINS, Ph.D.

BRAND

GET THE BOOK

THE OPEN BRAND

When Push Comes to Pull in a Web-Made World
shows how marketing and branding are being transformed by the
technology-inspired power shift from brands to consumers, and
tells marketers how to embrace the future as it unfolds today.

The Open Brand was written by Kelly Mooney, President and Chief Experience
Officer of Resource Interactive, and Dr. Nita Rollins, Resource Interactive’s Director
of Thought Leadership, as well as by dozens of Resource Interactive associates,

clients and industry innovators

D
a wiki

Read

- Join
Cantribute.

Use our wiki to share and edit ideas

about open brands.

Select a wiki

Learn more about Kelly Mooney, Nita
Roflins and all of the Resource
Interactive contributors

Meet The Authors
& Contributors



Engagement auf den
Punkt gebracht.




Frank Schultheiss
Geschaftsfuhrer

\ i DeineTierwelt.de

entice s Ml |
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